Amazon PPC Case Study - EltaMD

Focus: Campaign Optimization | ACOS Improvement | Performance Scaling



Project Overview

Worked with the brand over a 2-month period to improve advertising performance through campaign restructuring and
optimization.



Work Done
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Performance Snhapshot
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] (- @) sp.... ¢ faily cPC 6.29% 20% $411.59 28 $1,959.72 4.76
Recommended: 70% )
] sp-.. ¢ faily cPC 13.07% A5%, $528.70 26 $1,819.74 3.44
Recommended: 70%
] sp. ... i laily CPC 8.58% 60% $665.79 25 $1,759.75 2.64
] sp_... & faily cPC 28.01% 160% $282.26 22 $1,469.79 521
(] sp.... ¢ flaily cpPC <5% 80% $81.64 19 $1,204.82 15.86
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935 4.11

Total Orders ROAS
Total Orders: 535 ROAS: 4.1



Key Outcomes

©

Improved Campaign Efficiency Better Targeting and Ad Structure

Improved campaign efficiency Better targeting and ad structure
g

Increased Sales Performance Gradual Improvement in ACOS

Increased sales performance Gradual improvement in ACOS




Conclusion

Focused on structured optimization and continuous adjustments to improve ad performance and maintain stable
growth over time.




