
Amazon PPC Case Study - EltaMD
Focus: Campaign Optimization | ACOS Improvement | Performance Scaling



Project Overview
Worked with the brand over a 2-month period to improve advertising performance through campaign restructuring and 
optimization.



Work Done

Campaign Structure 
Optimization
Campaign structure optimization

Keyword Targeting 
Refinement
Keyword targeting refinement

Bid and Placement 
Adjustments
Bid and placement adjustments

Budget Allocation 
Improvements
Budget allocation improvements

Continuous Monitoring 
and Optimization
Continuous monitoring and 
optimization



Performance Snapshot

$9,223
Total Ad Spend

Total Ad Spend: $9,223.46

$37,910
Total Sales

Total Sales: $37,910.68

535
Total Orders

Total Orders: 535

4.11
ROAS

ROAS: 4.11



Key Outcomes

Improved Campaign Efficiency
Improved campaign efficiency

Better Targeting and Ad Structure
Better targeting and ad structure

Increased Sales Performance
Increased sales performance

Gradual Improvement in ACOS
Gradual improvement in ACOS



Conclusion

Focused on structured optimization and continuous adjustments to improve ad performance and maintain stable 
growth over time.


